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PACKAGING 1S MORE CREATIVE
PRODUCT AND VALUE TO REVIVE

Y LALUREN PARKER

Bu.-ccu jewalry. strong business stapie of bane of buziness? Depends
who you agke Whie manufaciurars and retaders agres thal Doxed
programs arg shll a fowth-quarter staphe for consumens expacting such
‘grab-and-go® gilt ikems, much bas been said aboul the category of late.
While some retallers have Sul back on thesr boxed programs due 10 kes-
Iharrafelar perlormancas, ofhers repart girong. gains. And whilke sama
manulaciurers have thrown hair hands up in exagparation al ksl marging
and the gemaral hassle of boked goods returms and markdowns, others
hae risen to the challerge with inmovative product and creative packaging
There = shrong agreement, howevar, that the calegory has becoma
haavily lem-driven, and evaryones 5 saarching har thal one standout plecs
1o truly rewive the category, To help, manufachsers hene boan developing
rieny Iypes of marchandisa o box, namely largar tenres and mulipie sets with
roneazed valua, whiks moving away from ping at limit the customar r base
Thay have also bean working on updaled boxes and mora craalive
packaging, but agrea its really whats inside that counts.
‘Bowed business s fough,” sayvs Debra McBas, jewelry buyer al
Gottschaks, who notes that eha planned her box business down this year owar
ast, and that ifs substantialy down compared fo a tew years ago. “Part of the
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Blue ring in
Burguise box with
“platinum” finish
515, and *heart
drop chamm’” silvar
bangle in red vakeel
boe, $40°, both
Dranecratt, starling
teddy bear
necklace, Aoman
Incustries, $7.20;
pink Aower pin, AR
Anne Klein, §6; git
card in pouch,
Monat, 187, all
pricas whiaszala.
*Bietail price. For
 more informaticn
i In This |zsua

"INSIDE THE BOX

BUT IT'S STILL UP TO
BOXED BUSINESS

probiem was fie mearchandss in the boxes

O buyer al a New York-Dased specialty department store expressad
puzzkenant aboul why Domxed jewelry doesnt sell batier.
bowed o waars, Whenawver | ouch on d, i st never works, Even when |
had flag prre after Septambsar 11, the boxed onas sold less than the canded
Iy IS becanusn avan IF sormeans buys a carded peodoc], we can Hll pul

Lo rrsrny s and Snghe lemes.”

hawsarl carrad

it in & box for tham.” Goflschalke' MoBae agrees. "In ha pas!, consumars
Brcught bovoad a5 easy pick-up gilts. This past yaar, they bought e ilern and
used our store box nstead.”

This explains why its becomes more mporant o ofer a packaped item
that cant be raphcatad by the stors's boee °If you can draw customens over
b e Lestde walh crealve packaging, they'ra much mana likely to shap thes,”
says Manam's buyar Marmi Goldsiain, The stoe posted slrong gains in its
bomad lashion pewelny (I doesnt sall bnogse bowed ), an ncrease Goldsten
afribules o improvad letunmg. “Our business uened anound for he Baliar—
wi fan a 23-parcant increass over Bl year when wa detivarad a bigaer
fethare that housed |he product better tham our old table. The prodoct
diferentiabed fram owr other assortments. and it was a pood value,
eapacially whan promoted at 33% and 40% off. s egsanfial 1o have tha hot
new kay iterm inside to atract a younger customer.” >



BOXED JEWELRY

Thie Bon-Ton has repored that bowed jewsing—boh bricge and fashion—as
prevaled as one of it songest calegones, with fourh quarter
rapresantng 48 percent of bowed good business. “The
calegory has shited fom pst pire o incuda aarings
reckiaces, and more. We'e succeading becausa we put mone
tashion info the mix,” says DV of accessones Meinda Shue.

‘While Liz Claborne and Monet have tumed up the
crealhe juicas on packagng o draw mone atiention 1o e
tables, Ed Bucclareli, who heads L Claibame
Aocessonas reserales hal what's heida the bow/packaging
is really whal's impodant. "We've upped the value guatiant
by incraasing scale and oolor i our braceiets and other
merchandiss, s about offerng marne Iook for the money. ™ As
a uricue itemn, Monet ks offering satin ervelopes hanging
on ribbans, complete with staionery paper and
Ewary insick, LA ne T | L

At Victona + Co., Mina West offers a braided
ieather charmm bracelst that features ane cham on
tha bracelet and another in e box, Charms wil
feature either 3 heart and star, heart and cross, or kock
and key, “Whike i stil in development, we're working
an an mnovative box hal will sither have an open
cormpartranl 50 cushomens can reach n and touch it o
a clear window,” s2vs marketing director Jan Bacer.

Anothar way cormpanies ans preading valua 15 with raal
diamonds and precious siones set in steding siler. Roman
Argento’s “Stelia Moon” sterling-and-diamond line features a
mmam e packng_e Wl 8 Gl SnGow B et Dowve Pin, Liz Clalborne, $6,75; angsl heart necklace in
rewaale diarmond ketler mibals or whirmsical ikams bke addy bears. = gresen b, and Kisdoad Treasures with interchanseable

Rihodiurm plating keeps it farmesh-res and oflers a platinum finish. stones in CD case, 38, both Roman Jewslry, All prices
i i wholasale. For infermalion, see in This lssve

Danecraft recantly infroducad a fashion Ewalny boxed fine
featuring rhodium-plated, tarnish-ree, platinum-tone jewalry, setin & Tiflary-
eaque Ight blue box, Danecraft, whach has boxed programs in both its PI EC ES OF PE&CE
sterfing siker line and tashion jewelry private label collections, reports thal | while the haliday season often ums corsumerns’ minds ioward peace and
last year's holiday sales af retall wane up 48 percent in boxed fashion jewalry
ard 191 percert in boxed bridge goods. “Our bridge baxad was 15 parcent
of our fotal 2002 tuesiness. Two years ago, It was three percent’ says
president Bob Soltys The company atiibutes fls boxed succass— | Ping, this moverment is more aboeut peace and harmony in geneeal. To thal
especially in light of industry downturns—io a formula that pairs the previous | end, some manufacturers have increased offerings al fraditional angels, as
-,'eam 25 10 b0 bast cores S[‘:.Ih:ﬂ_ with, 50 o 50 percent MEWTIESS,

Manufaciurers agres thal bracolals ware underssiurated in boxed
goods last yvear, bul rapresent A real potantial for this year Danacrall has

sperauality, the stae of the world will make this more appanent. But unbke the

post September 11th climate, which brought on a suge of Amencan flag

T b -

wll a5 mora timeby doves and othar symibale of paace. Liz Claiborne offers

a paace dove with an olive branch, as well a5 the word *peacea” spelled oul

inrociuced new vartical bangle bracekt boxes that fake up kess spaceon | 1 red, whils, and blue. Roman Jewalry has addiessad such issues in

the tablke, whie Liz Claibome has infroduced bold brecelatz featuring | warious boxed and packaged programs. The “Jewery of Fath” program
colored glass stones miked with metal features pendants packaged in a CD case, with mulfiple interchangsalble

In responsa to the ek of a single driving item, Goltschaks is “putting
more pendant/eaming sats of braceleffearng sets in the frendfopening
price,” says MeBea, But while some lout the benefit of multiple offerings in
sals, therals siill a delicate bakance betwean offaring move far the money, | Bentimants writtan on the packaging. Inmaone tradifional bowed, Homan alsa
ard offering too much, "Its interesting,” says Danecialts Scollys. ™You can | offers peace pins, peace doves, and American flags incorporated inio
show 8 necklace wilh matching earmings in a bow, bub if you e in ons o
wio exdra pairs of earings for the same price, consumers start 1o think if's
chirzy, instead of a value buy” @

samipracious slanes, Each he

e—including Kindrad Traasumas, My Faith,

Endearing Guardian, and Celestial Being—have spiribual poems and

holicday higures such &g snowman, all sat 0 glitter boxas Tha Ban-Ton
which reports it abways has healthy selithroughs m angeds and doves, plans

16 “use herm hagvly” in fourtf-guarles Boxed programs
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Sterling Silver lewelry

Call today for an appointment
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